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“Thank you for supporting cinema and to make it possible that those of us who make films can
come and tell it to the people”
– Fernando León de Aranoa –
“Thank you for bringing me to this awesome festival”
“I am delighted to bring a film to the Amsterdam Spanish Film Festival and meet fellow
professionals. I want it to be the first of many more times that I come here”
– Paco León –
“It is always a pleasure to show our work and our cinema outside our own country”
– Ramón Salazar –
“Cinema is a very powerful weapon of cultural transmission. I love that AC/E makes it
possible to bring Spanish Culture through cinema here in The Netherlands ”
– Ernesto Alterio –
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Stichting ASFF is a foundation dedicated to the organisation of cultural events, film
programming, promotion, exhibition and distribution of Cinematic experiences in The
Netherlands with a special focus on Spanish and Latin American Cinema.

Board Members
Mercedes M. Abarca
David Martín de Juan
Wim Sjerps

Founder & Director of ASFF
Virginia Pablos

Contact
Silodam 311
1013 AW Amsterdam
www.sinfincinema.com
www.amsterdamspanishfilmfestival.com

Registration
Chamber of Commerce 70865191
VAT 858490262B01

Formally engaged with research projects exploring the legacies and potential of filmmakers and video artists around the world,
ASFF curate all steps of film programmes for different institutions such as cinemas, art centres, museums and consortiums.

STICHTING

STICHTING

STICHTING ASFF - ASFF FOUNDATION

The main project of the foundation is the Amsterdam Spanish Film Festival (ASFF), a unique film exhibition in The
Netherlands that allows people based in Amsterdam and broader audiences to discover and engage with a carefully honed
selection of Spanish Cinema from Spain and Spanish speaking Latin America.
ASFF, launched, organised and solidly programmed by SIN FIN CINEMA, provides with a showcase of new trends of
mainstream Spanish Cinema as well as focusing on independent, artistic and experimental Spanish films. The Foundation
aims to spread Spanish and Latin American art and culture across the Netherlands and to create a meeting place
for film explorations and quests with its activities.
ASFF foundation wants also to introduce Spanish films to new and young Holland-based audiences, while approaching
bigger Dutch audiences and national cultural institutions across its territory, particularly in the Dutch Universities and
colleagues. The objective is to promote the Spanish language and encourage new and young audience’s interest in Spanish
Cinema and to increase its desire to explore and learn more about it.
ASFF foundation is especially looking for new perspectives and cross connections between Spanish and Dutch filmmakers in
order to promote intercultural communication and dialogue. We would like to increase Dutch and academic population’s
understanding and knowledge of Spanish Cinematography and enable a space for discussion and knowledge around
Spanish and Dutch filmmakers. ASFF has a mission to lead and spread a wide range of filmmakers and talented Spanish
Cinema with strong structure and permanent guidance.
We want to provide and set a permanent networking platform within Academic organisations and Universities sharing interest
or potential interest in Spanish Cinema (film production and distribution companies, cultural and educational institutions from
both countries, Spain and the Netherlands )
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A total of 8 films were followed by a Q&A with the directors, actors and
screenwriters of the selected films in order to bring to the audience the
chance to get more involved and dig into the creative process of these
films at the hands of the creators.

The 4th edition of Amsterdam
Spanish Film Festival (ASFF)
ran from Tuesday May 29th to
Sunday June 3th 2018, under
the direction of funder and
curator Virginia Pablos.

The festival is growing, not
only with regards to the length
and the number of films, but
also in brand awareness and
as a respected institution in the
Dutch cultural field.

Professional moderators, film festival programmers and
representatives of the Dutch film scene such as Saskia Koetsier ( film
critic/journalist) Raúl Niño Zambrano ( IDFA programmer) Maarten
Dannenberg ( dutch actor), Guerlinda Heywegen ( Filkrant Live),
Samuel Hubner ( Programer CinemAsia) were in charge of these
engaging dialogues with the audience which helped to provide the viewer
with that extra value that our festival seeks for its audience.
Live Music performances of Almudena Rubio and Davide Cristiani
performing Lorca’s poems or the music of rap singer David Ransanz aka
¨Niñato¨ accompanied by Ester Blanco in a fusion with classic dance from
the south of India were some of the highlights of this edition´s
intertwinement of film and music.
The visitor was also offered with and extensive 'Spanish' experience
after most of the screenings of the festival where they could enjoy Spanish
wine, tapas and jamón ibérico and have this way the opportunity to extend
the dialogue with the filmmakers, international film professionals and other
visitors beyond the screening rooms. A trademark of ASFF that sets us
apart from other festivals in a more intimate while festive and relaxed
atmosphere.

During this six-day showcase of Spanish Cinema, the
4th edition of Amsterdam Spanish Film Festival
included a total of 25 films within 8 different sections:
The Core Program with a selection of the most
exciting recent Spanish films from a variety of genres, a
Music Documentary section, an Educational
Program accompanied by didactic records for teachers
and students of Spanish, a special screening in 35mm
to re-discover gems of Spanish Cinema in the section
Treasure from the Past. And already a tradition in our
program is the section Spanish Cinema Without Fear,
a very special selection of Spanish works that defy
tradition and have the courage to experiment on the
periphery of the Spanish cinematographic industry.

EXECUTIVE SUMMARY

EXECUTIVE SUMMARY

After the success experienced by the ASFF in the previous 3 editions, the
4th edition of ASFF was held from 29th of May to 3rd of June. This
year’s program included a total of 25 films within 8 different sections
bringing a total of 20 Dutch premières, 4 co-productions, 17 featurefiction films and 8 documentaries in a six-day showcase of Spanish
Cinema representing the richness and variety of our cinematography.

4th Edition: A total of 25 films, 3 new
sections, 2 new festival venues

We were also very pleased to present 3 new sections
this year: a selection of the most eccentric, surrealist
and funny moments of recent Spanish Cinema in Spain
Laughs, and with the aim of promoting intercultural
communication and dialogue bringing up again a
special attention to Latin American Cinema, Focus
Argentino this year, and Spain meets…! with an
special focus on Japan through an exceptional culinary
experience.
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A total of 11 guests
to present their films

25 films screened in 6
different venues

First Rotterdam edition
at LantarenVester

ASFF 2018 included the presence of acclaimed and honoured filmmakers
such as Fernando León de Aranoa (2 times Golden Seashell winner at
San Sebastián International Film Festival and 3 times Best Director at the
Goya Awards), Ramón Salazar (several nominations and prizes at
International Festivals including a nomination for the Golden Bear at the
Berlinale and winner of Best Directorial Debut at Stockholm Film Festival);
Elena Martín (Silver Biznaga at Málaga Spanish Film Festival for her first
feature film). Also present were representatives of Spanish Cinema such
as well known and versatile actress Carmen Machi, actor, director and
screenwriter Paco León (several times awarded for his first feature film at
International Festivals), actor Ernesto Alterio (Silver Biznaga at Málaga
Spanish Film Festival) and the octogenarian, eccentric and extraordinary
debut actress Julita Salmerón.
The number of visitors has increased again from the previous edition,
with a total attendance of 4.344 visitors, a very positive indicator of the
growing awareness of ASFF within the Amsterdam audience.
Our media coverage has also grown demanding interviews to our team
and guests also on Radio and TV. Our Social Media Channels,
particularly Facebook and Instagram, have exponentially increased 59/%.
Our audience has enjoyed the variety of films in the program and the
opportunities provided to be in contact and share thoughts with the
filmmakers and actors during the Q&As, students have learned and
enjoyed the activities specially prepared for them, and film professionals
networked in the now well-known ambiance that has become intrinsically
linked to our festival.

As a tradition, this 4th edition of ASFF included a
special Launch Event to kick off the festival on May
1st with the première of El Presidente, and two
exclusive opening and closing galas with the Dutch
premières of Loving Pablo and Perfect Strangers,
with the attendance of the acclaimed director Fernando
León de Aranoa and the actor Ernesto Alterio as the
main guests of the opening and closing films
respectively.
With this edition ASFF presented yet another
extraordinary line-up of recent Spanish films that were
screened throughout the entire city of Amsterdam in the
wonderful and impressive Tuschinski theater, at Eye
Filmmuseum, het Ketelhuis, Pathé de Munt and at
our new venue this year Cinecenter.

EXECUTIVE SUMMARY

EXECUTIVE SUMMARY

A brilliant success of
attendance with 4.344
visitors this years

The festival featured films from various genres,
demonstrating the compelling variety of current and
classic Spanish Cinema in all its richness. From
engaging thrillers to entertaining comedies, from
moving dramas and exciting action movies to
heartrending documentaries.
Furthermore, this year ASFF has been proud to present
the first Rotterdam Edition of the Festival, in which
new audiences manifested their wish to continue
having the possibility to watch more Spanish Cinema in
their city thanks to LantarenVester.
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Our program included 20 Dutch
Premières from a total of 25
films

▪

3 new sections: Spain Laughs,
Focus Argentino, Spain meets:
Japan! And 2 new venues

▪

Representatives from 19 media
covered the Festival

▪

Media Value on printed media 47.940 €

▪

A total of 9.583.015 visitors/followers/likes via
online coverage

▪

ASFF introduced to the Dutch audience 22 films
from Spain and 3 from Latin America from which
17 were feature fiction films and 8 were
documentaries.

▪

280 students from an age range between 8 and18
years attended the Educational Program

▪

The Opening Night with the acclaimed director
Fernando León de Aranoa as our guest attracted
487 visitors

ASFF HIGHLIGHTS

ASFF HIGHLIGHTS

▪

▪

265 individual items of media coverage
(including articles, reviews, interviews and
mentions)

▪

Several collaborations with IDFA, Roze
Filmdagen, CinemAsia, Pathé Gay Night
FilmKrant, FilmAgenda,, ESPANJE and Instituto
Cervantes.

▪

The Q&A after the screening of La tribu with Paco
León and Carmen Machi reached 2.1k people on
Facebook Live and generated a traffic of 654
comments, shares and reactions.

▪

ASFF 2018 hosted acclaimed guests such as
Fernando León de Aranoa, Ramón Salazar,
Ernesto Alterio, Paco León or Carmen Machi.

▪

The screening of Luna Grande, un tango por
García Lorca followed by a live performance of
Almudena Rubio and Davide Cristiani of some
of Lorca’s poems had an attendancy of 189
visitors. Their live performance was also followed
by 868 people on Facebook Live and generated
a traffic of 105 comments and reactions.

▪

All the screenings part of the Cine Expat session
at our new venue Cinecenter were sold out.

▪

The Closing Night with the presence of actor
Ernesto Alterio delighting the audience with an
extended Q&A had an attendancy of
363 visitors
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AUDIENCE PROFILE
Insights from our website’s visitors and the most engaged followers of our media
sites and information gathered at the box office, tell us that our audience included
a variety of cultures.

The following quantitative performance indicators were
established to measure Amsterdam Spanish Film Festival’s
success in reaching its 2018 goals:

Our main segment is well-educated professionals, men and women aged
between 25 to 54 years old, who are highly active cultural consumers and
content producers on social media. They are interested in cinema and other
cultures and (mostly) based in Amsterdam.

25

Number of films presented
21
22

Total Spanish Films presented

Our main target are Spanish Cinema and Culture Enthusiasts

19

Total Latin American Films presented
Total co - productions

At Stichting ASFF, we define our target as a Spanish Cinema and Culture
enthusiast, since they have the capability to create and generate opinion in their
social environment thanks to their deep knowledge of the industry.

3
2
4
5

27

A total of 8.698 followers on our Social Media channels

24

Total screenings

27
20

Attendance at screenings

13

Secondary segments are graduate students, Spanish and Latin American youth
and adults, and students of Spanish language.
▪
▪
▪
▪
▪
▪

4344
4000 20

Number of Dutch Premieres

Number of accredited media

AUDIENCE PROFILE

PERFORMANCE INDICATORS

2018
2017

20
?
65

Culture consumers
Entertainment consumers
Dutch and foreign audience interested in European Cinema
Film Industry professionals
Spanish and Latin American communities in The Netherlands.
Students of Spanish

22%
others

19
15

Volunteers

54 %
33
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46 %

62% of our audience is
between 25-54 years old,
increasing the percentage of
younger people from 18-24 up
to 27%

40%
Spanish
speakers

38%
Dutch
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The main marketing goals for the 4th Edition of
Amsterdam Spanish Film Festival were to:

OUTREACH

• Collaborate with more Dutch institutions in
order to create more awareness about the
festival.

ASFF outreach initiatives included our involvement with other festivals such as IDFA, Roze Filmdagen and
CinemAsia, Dutch film distributors like Dutch Filmworks, Cinemien, Nuts & Bolts and September Films, as
well as with media such as RTL Boulevard, NRC, AD Algemeen Dagblad, Telegrapgh, Het Parool,
GraziaFilmkrant, Espanje Magazine, Uitkrant, A-Mag and FilmAgenda.

• Generate higher media & publicity exposure
thanks to Dutch press, film industry
collaborators, publicity companies, and
partners and sponsors.

We also carried out extensive outreach through partnerships with other cultural and social organisations such
as Instituto Cervantes in Utrecht or InterNations with whom we are in constant contact in order to achieve
and develop ongoing projects throughout the year.

• Boost the number of followers on Social
Media channels, visitors on our website and
newsletters sent

For the first time this year, ASFF has been on tour to the number-one spot for the best arthouse cinema in
Rotterdam, LanterenVenster, where the first Rotterdam Edition of ASFF has taken place the weekend after
with 5 films from the program. This has allowed Stichting ASFF to reach a bigger audience that normally would
not come to Amsterdam and realised that there is a great demand of Spanish Cinema in this bustling city in
South Holland.

42K NEWSLETTERS SENT with a 28% open rate
28K UNIQUE VISITORS

MARKETING STRATEGY

MARKETING STRATEGY

The marketing campaign started with the Programme Launch on May 11th, and concluded
with the launch of the Rotterdam Edition on June 5th 2018.

PUBLICITY
The marketing strategy is underpinned by a vigorous publicity campaign, generating over 265 individual items
on media coverage across newspapers, magazines, radio, TV and online media— representing a € 47.940
media value and reaching 2.475.000 people only in the case of printed media.

10K FESTIVAL PROGRAMMES
8,700 followers on Social Media

NRC Handelsblad June 2nd
Advertorial value: € 3.925
Reach: 145.339

Telegraaf May 1st
Advertorial value: € 1.924
Reach: 426.827

AD Algemeen Dagblad May 17th
Advertorial value: €1.622
Reach: 386.583

€ 47.940 Media Value on Print Media
For further info on media coverage, please request our Press Clipping
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› Festival Program brochure & Posters
The cornerstone of the Festival’s promotions is the 48-page Program brochure. 10,000
copies were printed and distributed throughout Amsterdam, in key cultural locations and a
digital version was posted and distributed online.
Complementing the Program brochure there was a Launch event and a Festival poster
highlighting the Festival and its supporters. 5000 copies were distributed throughout
Amsterdam and its cultural café network and at key Festival Venues including Pathé and
Eye Fimmuseum.
› Trailer
The ASFF trailer was played repeatedly at the Festival cinemas in Amsterdam during the
two months prior to the Festival, reaching 20.000 people only during the festival days.
Additionally, it was shared on online magazines, blogs and social media channels.

MARKETING STRATEGY

MARKETING STRATEGY

PUBLICATIONS

DIGITAL
› Website
In 2017, ASFF website was updated in functionality and design, with a focus on mobile
experience. Visitation grew with 28.100 unique visitors, a 27% increase from last edition.
› Newsletters
Our newsletter remains one of the most effective ways of driving traffic through to our
website and our collaborators website through the embedded links, surpassing paid
advertising. Over 42.100 emails were sent during the 2018 campaign period.
Our number of subscribers this year have raised in 400 subscribers and the overall open
rate remains at 28%, surpassing again industry benchmarks. Dedicated newsletters to
Eye, Pathé, Cinecenter, Het Ketelhuis, LanterenVenster, Instituto Cervantes and Cineville
were sent prior to the Festival days.
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› Social Media
As a society in rapid and constant change due to the new technologies and with an 80% of our audience between 25 and 55 years old wiling to create and generate
opinion, we believe that the immediacy of social media is a powerful tool that we should use to spread immediate content and in an effective way. Most of this audience is
social media savvy who regularly engage with friends and followers to share where they are, what they do and how they do it, and so we do.
This edition we have increased the number of followers in all of our social media channels and worth to mention is the increase in the number of people supporting ASFF via
Instagram, which has increased a 59% from 2017.
We believe in the power of social media to connect with audiences, and therefore we continue tailoring content throughout the whole campaign. In our 4th edition, every post
we fired off throughout the entire period, shared a #asff2018 hashtag—showcasing festival moments during the days and nights and announcing the program. We also
encouraged our audience to share their moments using the same hashtag together with our sponsor’s hashtag and promoting its brands.

MARKETING STRATEGY

MARKETING STRATEGY

DIGITAL

We experienced again a strong growth across all of the Festival’s Social Media Channels—through dedicated and content-driven strategies such as promotion through
different competitions.
• Facebook (Sin Fin Cinema + fan page ASFF): Total of 6.325 followers
• Twitter (SFC + ASFF profile): Total of 1.300 followers
• Instagram ASFF profile: 762 followers (59% increase from 2017)
• The Festival’s videos were viewed on Vimeo: 1.693 times
• Facebook Live videos were played 6.656 times
Social media channels from our partners and industry collaborators such as IDFA, CinemAsia, Rozé Filmdagen, Cineville, NRC, Espanje!, Instituto Cervantes,
Cinemien, Indebioscoop, Eye Filmmuseum, Pathé, Ketelhuis… shared our events on their social media channels (institutions, newspapers, magazines, city blogs, cultural
bloggers).
In addition, ASFF’s collaborators and guests like Maarten Dannenberg, Paco León, Carmen Machi or Ernesto Alterio, shared their experiences at the festival using their
own profiles.
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MARKETING STRATEGY

MARKETING STRATEGY

FESTIVAL WEBSITE & SOCIAL MEDIA

www.facebook.com/amsterdamspanishfilmfestival/

www.amsterdamspanishfilmfestival.co

www.instagram.com/asffofficial/
twitter.com/asffofficial
vimeo.com/sinfincinema/
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA ACTIVITY
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA ACTIVITY
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA ACTIVITY
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MARKETING STRATEGY

MARKETING STRATEGY

INSTAGRAM PACO LEÓN
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MARKETING STRATEGY
MARKETING STRATEGY
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SOCIAL MEDIA POSTS FROM

SOCIAL MEDIA POSTS FROM

SOCIAL MEDIA POSTS FROM PARTNERS
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA POSTS FROM PARTNERS
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA POSTS FROM PARTNERS
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MARKETING STRATEGY

MARKETING STRATEGY

SOCIAL MEDIA POSTS FROM PARTNERS
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MARKETING STRATEGY
MARKETING STRATEGY

MEDIA & PRESS
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MARKETING STRATEGY

MARKETING STRATEGY

MEDIA & PRESS

For further info on media coverage, please request our Press Clipping
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MARKETING STRATEGY

MARKETING STRATEGY

PROMOTION FROM PARTNERS
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MARKETING STRATEGY

MARKETING STRATEGY

MAGAZINES, POSTERS AND FESTIVAL GUIDES
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MARKETING STRATEGY

MARKETING STRATEGY

MAGAZINES, POSTERS AND FESTIVAL GUIDES
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Amsterdam Spanish Film Festival partnered again with key public and
corporate organisations in 2018.

Amsterdam Spanish Film Festival would like to thank the
following institutions and partners for their support:

SPONSORS

SPONSORS

SPONSORS & PUBLIC INSTITUTIONS

A sponsor of the Festival enjoys benefits such as strong brand exposure through the
placement of their corporate logo in the different online and offline publications as well as
in on-site display of photo-calls and banners and other promotional materials such as flyers
and the word-of-mouth promotions that the ASFF team does in the different venues and events
throughout the festival days together with a strong social media promotion where the profiles of
our sponsors and photos where they appear are mentioned in all posts related to them.
Website: 26.650 visits in May
Newsletter: 42K emails sent
Programme Brochures: 10K

600 posters and 5.000 flyers
Social Media: 8.698 users
ASFF visitors: 4.344

The placement of the corporate logos in the festival trailer also entails a very strong brand
awareness. A total of 20k visitors have at least watch the trailer in which these logos are
embedded. 4.180 visitors have been able to watch it on the big screen before each of the 27
screenings and 15.903 visitors played it on our social media channels.
This strong brand awareness is enhanced by the display of posters, flyers, brochures and
banners at the entrance of the venues, VIP rooms and theatre rooms being highly visible for
each of the attendees and people interested in the cultural and cinema hubs in the city centre
of Amsterdam (Pathé Tuschinski, Pathe de Munt, Het Ketelhuis, Cinecenter and Eye
Filmmuseum). and the mention of the profiles of our sponsors in all posts related to them
Without these partnerships, the Festival simply would not be possible.
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FESTIVAL PROGRAM

FESTIVAL PROGRAM

OVERVIEW
The cultural discourse in the commercial
cinematic field in the Netherlands - too often
dominated by hypes, American blockbusters
and sequels – has a room for the various
forms of Spanish and Spanish Speaking
Cinema (and other alternative cinema) in
the programming of the big cinemas in
Amsterdam. This is despite the fact that this
kind of cinema was generally received well
in the past by Dutch critics and visitors alike.
Niche festivals such as Amsterdam Spanish
Film Festival have the potential to attract
larger audiences than through the normal
distribution channels working as a bridge
between cultures and reasserting and
reinforcing the multiculturality of cities
like Amsterdam, and most importantly, its
interculturality.

ASFF has the potential to
attract larger audiences than
through the normal
distribution channels
In this context, ASFF wanted to create once
again an open space to consider the (artistic)
quality of fictional storytelling, documentary
storytelling, experimental cinema and classical
pieces from the Spanish and Latin American
context on the stage. Our goal has been to
convey the history, current status and the
future of Spanish Cinema by combining a
multicultural audience with Spanish filmmakers
and artists, and incorporating aspects of
Spanish culture at each of our events.

Under this structure, we wanted to host an intercultural exchange and
further development since we believe it is important in today's society to
make the unknown familiar. Also, to celebrate different cultures and bring
them together. Cinema is a powerful tool that brings people together in a
unique way through their common love and interest in seeing their own
culture and those of others.
Amsterdam is characterised by the vast amount of different cultures
present, therefore it seemed to us the ideal environment in which to reach
our objectives. By bringing once again these beliefs and ideas together, we
approached Amsterdam audience with the celebration of the fourth edition
of ASFF and the first Rotterdam Edition of the festival the following
weekend.
43
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The 4th edition of the Amsterdam Spanish Film Festival program consisted of several activities in which Spanish Cinema, film art and culture came first.
The films were selected on the basis of a number of criteria and characteristics. The ASFF - in partnership with Dutch, Spanish and Latin-American distributors - used the
following guidelines:
> films that demonstrate certain social trends and highlight a social theme.

FESTIVAL PROGRAM

FESTIVAL PROGRAM

FESTIVAL PROGRAM

> films that offer an insight into Spanish culture or Latin American Culture
> films that have an international impact or have already had an international impact in other festivals in 2017 and 2018.
> a diverse program where different genres are covered, such as drama, comedy, thriller and documentary.
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The program consisted of the following components:

Launch event at Pathé Tuschinski theatre
A special event in which ASFF with the support of sponsors, funds and partners officially launched the Festival program to its audience
> El Presidente (2017) - a high-profile suspense movie also selected for the Cannes Official Selection’s ‘Un Certain Regard’ and directed by the Cannes 2015 Cristics
Award winner Santiago Mitre

Core Program at Pathé Tuschinski theatre, Cinecenter and Het Ketelhuis

FESTIVAL PROGRAM

FESTIVAL PROGRAM

FESTIVAL PROGRAM

A careful selection of some of the most exciting recent Spanish films from a variety of genres reflecting the dynamism and creativity of Spanish Cinema today.
> Escobar. Loving Pablo (2017) and Q&A with the director Fernando León de Aranoa - a thriller, in which one of the most acclaimed directors, 2 times Golden
Seashell winner at San Sebastián International Film Festival, chronicles the rise and fall of the world’s most feared drug lord Pablo Escobar.
> El autor (2017) - a drama that won the Jury Prize for best script at San Sebastián International Film Festival and the FIPRESCI Prize at Toronto International Film
Festival
> Luna Grande, un tango por García Lorca (2017) followed by Live Performance of Lorca’s poems by Almudena Rubio - a documentary over the second trip to
América of one of the greatest poets of 20th Century Spanish Literature and the influence he exerted on his peers.
> La enfermedad del domingo (2018) and Q&A with director Ramón Salazar- a delicate drama coming directly from the Panorama section of the Berlinale 2018 and
Tribeca Film Festival
> No sé decir adiós (2017) - a family drama awarded 4 times with a Silver Biznaga at Málaga Spanish Film Festival
> El aviso (2018) - thriller selected and Best Film nominee at Miami Film Festival
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Music Documentary at Pathé Tuschinski theatre
A showcase of highly acclaimed music documentaries
> Indestructible, el alma de la salsa (2017) - also selected for the official selection at SEMINCI and Havana Film Festival.
> Alejandro Sanz, a Latin Star (2018) - a documentary about one of the most important Latino singers of all time.

Spanish Cinema Without Fear at Pathé Tuschinski theatre, Cinecenter and Het Ketelhuis

FESTIVAL PROGRAM

FESTIVAL PROGRAM

FESTIVAL PROGRAM

A special film section which shows Spanish works that defy tradition, that have the courage to experiment with something beyond and on the periphery of the Spanish
cinematographic industry. Films that are concerned with artistic expression and that go beyond the boundaries of traditional narrative. Our main objective is to offer a space of
knowledge and discussion around works that challenge forms of fictional narrative and documentary methods.
> Verano 1993 (2017) - a drama filmed in Catalan language which has collected several awards throughout different festivals along the past year
> Niñato (2017) with Q&A and live performance of rap singer and main character of the film David Ransanz aka ¨Niñato¨ - a documentary that won the Best
Film award at Bafici and the Jury Prize at Visions du Réel
> El mar nos mira de lejos (2017) - a documentary selected also at the Berlinale 2017
> Júlia ist (2017) followed by Q&A with director Elena Martín and cinematographer Pol Rebaque - a feature debut that was awarded with the Silver Biznaga for
Best Film and Best Director at Málaga Spanish Film Festival
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Focus Argentino at Pathé de Munt theatre, Cinecenter and Het Ketelhuis
Similar to 2016´s edition we recover this year a Focus Latino Section with the idea of focusing on a particular Latin American Cinematography every edition. This year the Focus
Argentino gave a glimpse to Argentinian Cinema with 3 different films
> Nadie nos mira (2017) - a drama co-presented and co-hosted with Gay Night Pathé de Munt and Roze Filmdagen
> Las grietas de Jara (2018) - a suspense with the awarded Soledad Villamil (El secreto de sus ojos) as one of the main characters

FESTIVAL PROGRAM

FESTIVAL PROGRAM

FESTIVAL PROGRAM

> El futuro que viene (2017) - a drama also selected at Toronto International Film Festival

Spain Laughs at Pathé Tuschinski theatre and Het Ketelhuis
This new section offered the audience the opportunity to discover some of the most eccentric, surrealist and funny moments of Spanish Cinema today
> Sin rodeos (2018) - comedy
> La tribu (2018) followed by Q&A with actors Paco León and Carmen Machi - comedy
> Muchos hijos, un mono y un castillo (2017) followed by Q&A with protagonist Julita Salmerón - a documentary selected and internationally awarded in several
festivals around the world. Co-presented with IDFA
> Thi Mai: Rumbo a Vietnam (2018) with the presence of Carmen Machi - comedy
> Perfectos desconocidos (2018) followed by a Q&A with Ernesto Alterio - black comedy

48

Spain Meets: Japan! at Pathé Tuschinski theatre
In this new section and focusing in one of the ASFF meets Japan through an exceptional culinary experience
> Soul (2017) - documentary also selected at the Berlinale 2017 and co-presented with CinemAsia Film Festival

Treasures from the Past at Eye Filmmuseum

FESTIVAL PROGRAM

FESTIVAL PROGRAM

FESTIVAL PROGRAM

A chance in our programme to re-discover forgotten gems of Spanish Cinema. With the screening of one of Spain's most recognised film classics, Goya Award winner for Best
Film and Best Director as well as Silver Bear to Victoria Abril at the Berlinale 1991, a vintage 35mm print of ¨Amantes¨ by Fernando Trueba (1990), has placed once more its
programming within the context of film and art history.

Educational programme at Pathé Tuschinski theatre
A section that, for the second time this year, introduces students, from elementary to high schools, to the language and cultures of Spain and Latin America. The films are
accompanied by educational records which the teachers use during the workshops.
> El viaje de Unai (2016) and workshop - documentary
> Requisitos para ser una persona normal (2015) - documentary
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HIGHLIGHTS: LAUNCH

The fourth edition of the Festival started on May 1st with our expected launch event
that annually sets the tone for the upcoming edition of the ASFF. During this event
press and media, film professionals, collaborators and our loyal and new visitors joined
us for the official release of the new program with all its returning, new and amazing
sections, venues… and of course the première of the first film of ASFF in the
prestigious and Art Deco style Pathé Tuschinski theatre.
After the reveal of the program by our director Virginia Pablos and our presenter
Maarten Dannenberg, the audience had the opportunity to watch the trailer of the
festival for the very first time with an amazing response of the audience who had also
the opportunity to watch our main sponsors’ trailers: Mahou, Marqués de la
Concordia and Language Corner.

HIGHLIGHTS: LAUNCH

HIGHLIGHTS: LAUNCH EVENT

The reveal was followed by the Dutch Première of El Presidente, a high-profile
suspense movie selected for the Cannes Official Selection’s “Un Certain Regard”.
Directed by the Cannes 2015 Critics’ Week winner Santiago Mitre, this film did not
leave our audience indifferent.
After the première the audience gathered in the beautiful lobby of Pathé Tuschisnki to
discuss about the film and get together while enjoying some complimentary drinks and
jamón and celebrate this way the festive kick-off of this last edition of the festival. 430
visitors had the opportunity to enjoy a cold beer at the Mahou Corner and delicious
Spanish wines at the Marqués de la Concordia Stand.
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The ASFF Opening Night Film was Escobar. Loving Pablo
A drama thriller directed by one of the most acclaimed directors in recent
Spanish Cinema, 2 times Golden Seashell winner at San Sebastián
International Film Festival and 3 times Goya Award winner for Best
Director, Fernando León de Aranoa.
His last film, Escobar, chronicles the rise and fall of the world’s most feared
drug lord Pablo Escobar, a thematic so in vogue these last months, which
attracted a total of 487 visitors.

HIGHLIGHTS: OPENING NIGHT

HIGHLIGHTS: OPENING NIGHT

A total of 487 visitors
attended the Opening Night

The festival had the honour to host the director of this Dutch Première
giving the opportunity to the public to discuss with him different aspects of
the film in a Q&A after the movie, and of course more casual conversations
in the lobby of Pathé Tuschinski.
After the movie the attendees enjoyed incredible and high quality jamón
ibérico served and cut by the expert hands of Maestra Cortadora (Master
Carver) Cati Gómez accompanied by a beer or a delicious wine at the
Mahou Corner and at the stands of Marqués de la Concordia.
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HIGHLIGHTS: OPENING NIGHT
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This year’s new section SPAIN LAUGHS fulfilled the expectations of our audience who
was impressed by the variety of films within the comedy genre and had the opportunity
to chat with and enjoy the presence of our guests during the Q&As.

On Friday evening Amsterdam Spanish Film Festival had the opportunity to
host a very special tandem of actors; Carmen Machi and Paco León, who
got laughs of both Dutch and Spanish audience. The 321 spectators that
filled the Tuschisnki Theatre flowed to the rhythm of Funky, Hip-Hop and
Reggaeton in La tribu, a film that adapts for the big screen the real story of
an extravagant dance group that had a rapid rise to fame in a tablet show
Saturday´s afternoon was the turn for Julita Salmerón who delighted the
audience with her natural humor and eccentric personality. The screening of
Muchos hijos, un mono y un castillo, was presented by IDFA programmer
Raúl Niño Zambrano who also led one of the funniest Q&As of the festival in
which the octogenarian matriarch of Salmerón family had the visitors eating
out of her hand.
The closing night also hosted one of the spotlights of the festival with the
presence of Ernesto Alterio and his latest film Perfectos Desconocidos, a
remake in which one of the most recognised directors of the Spanish Cinema
scene, Alex de la Iglesia, adapts with his particular scenography and black
humor the Italian success Perfetti Sconosciuti.

HIGHLIGHTS: SPAIN LAUGHS

HIGHLIGHTS: SPAIN LAUGHS

HIGHLIGHTS: SPAIN LAUGHS

To close these events, visitors at Pathé Tuschisnki could enjoy a cold beer
thanks to Mahou, or a delicious Spanish wine from Marqués de la
Concordia while tasting the delicious ham cut by maestra cortadora Cati
Gómez.
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HIGHLIGHTS: SPAIN LAUGHS
HIGHLIGHTS: SPAIN LAUGHS

HIGHLIGHTS: SPAIN LAUGHS
HIGHLIGHTS: SPAIN LAUGHS
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The Dutch Première of Luna Grande, un tango por
García Lorca, presented by the director of Instituto
Cervantes in Utrecht, Pilar Tena, attracted a total of 189
visitors.
This beautiful documentary about the second trip to
América of one of the greatest poets of 20th Century
Spanish Literature and the influence he exerted on his
peers had an attendance of 189 visitors that not only
enjoyed the beautiful voice of Silvia Pérez Cruz that
accompanies the film directed by Juan J. Ponce but
also the astonishing live performance of Almudena
Rubio (vocals) and Davide Cristiani (guitar) which
followed the première. The Amsterdam-based
musicians did an impressive interpretation who got the
well-deserve applause and congratulations of those
present at the theatre.

HIGHLIGHTS: LUNA GRANDE

HIGHLIGHTS: LUNA GRANDE

HIGHLIGHTS: LUNA GRANDE, UN
TANGO POR GARCÍA LORCA

The film and live performance was followed by drinks
sponsored by Mahou and Marqués de la Concordia

Pilar Tena, director of
Instituto Cervantes in Utrecht
introduced the film to the
Audience
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Following one of the main goals of ASFF of spreading the
Cinematographic history of Spain, Vicente Aranda´s
film was screened at one of the most representative
institutions of Amstedam's Film scene, the EYE
Filmmuseum.

HIGHLIGHTS: AMANTES

HIGHLIGHTS: AMANTES

Vicente Aranda´s Amantes was the film selected this
year as part of the Treasure from the Past Section in
which ASFF pays homage every year to a piece of the
cinematographic history of Spanish Cinema. This year´s
tribute was a success with the selection, and thanks to
ICAA for its provision, of a 35mm vintage copy of this
melodrama inspired by real events and set in the postCivil War era in Spain.

It is especially important for Amsterdam Spanish Film
Festival to be able to collaborate with this venue, and
especially to host this section, for what this institution
represents in the Film Heritage field and its strong
position in the academic field. Therefore, it was an honour
for festival director Virginia Pablos to introduce to the
Dutch Audience a film that represents not only one of the
most important works from the filmography of the
Catalan director, but also from Spanish Cinema and
which was awarded with several national and international
prizes. Among those stand out the Best Film and Best
Director Goya Award in 1991 and the Silver Bear for
Victoria Abril at the Berlinale same year.
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HIGHLIGHTS: EDUCATIONAL PROGRAM
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HIGHLIGHTS: CLOSING NIGHT
HIGHLIGHTS: CLOSING NIGHT
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After six days full of the most exciting, funny and representative examples of contemporary
Spanish and Latin American Cinema, ASFF feels honoured to have been able to host its
already fourth edition of the festival in Amsterdam. Before the screening of the closing night,
festival director Virginia Pablos and presenter Maarten Dannenberg thanked all
collaborators, sponsors, guests, ASFF team and especially the audience, a total of 4.344
spectators, without whom the success of this fourth edition could not have been
possible.
And this closing night could not have been better without the Dutch Première of Perfectos
Desconocidos, a film by Alex de la Iglesia who also was selected last year to present a
film in the closing night.
In Perfectos Desconocidos, seven friends gather for dinner and decide to play a game in
which all incoming messages and calls are exposed to all. An innocent game or a
dangerous proposal? What would happen if during a casual and friendly dinner with your
best friends someone suggest to set all the phones on the table and read all texts and calls
out loud? An innocent game or a dangerous proposal? This is the premise in which the film
Perfectos Desconocidos is created. This year the actor Ernesto Alterio was the one who
delighted us and accompany the audience to present such an amazing remake of this Italian
success by Paolo Genovese which Alex de la Iglesia has been able to upgrade with his
trademark of black humor and distinctive scenography.

HIGHLIGHTS: CLOSING – PERFECTOS

HIGHLIGHTS: CLOSING – PERFECTOS

HIGHLIGHTS: CLOSING – PERFECTOS DESCONOCIDOS

Ernesto Alterio explained during the Q&A that followed the film how he built and played one
of the most edgy characters of this ensemble movie that shows how frightening truth can be
when you have something to hide.
After the Q&A, and to festively bring this successful fourth edition of ASFF to an end, visitors
enjoyed tasty jamón while toasting with a delicious wine or a cold beer thanks to the
sponsorship of Marqués de la Concordia and Mahou at the hall of the incredibly beautiful
Pathé Tuschisnki.
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FESTIVAL GUESTS

FESTIVAL GUESTS
Best Adapted Screenplay Goya Award 2016 for
A Perfect Day
Best Documentary Goya Award 2008 for Invisibles
Best Director Goya Award 2002 for Los lunes al sol
Best Director Goya Award 1999 for Barrio
Golden Seashell San Sebastián International Film
Festival 2002 for Los lunes al sol
Silver Seashell San Sebastián International Film
Festival 1998 for Barrio

Best New Director and Audience Award Seminci
1996 for Familia

FERNANDO LEÓN DE ARANOA
Q&A Escobar. Loving Pablo moderated by Film Journalist Gerlinda Heywegen
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FESTIVAL GUESTS

FESTIVAL GUESTS
Q&A Perfectos Desconocidos

ERNESTO ALTERIO

Silver Biznaga Best Actor 2014 for Sexy fácil,
películas tristes
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FESTIVAL GUESTS

FESTIVAL GUESTS
ERNESTO ALTERIO
Q&A Perfectos Desconocidos
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FESTIVAL GUESTS

FESTIVAL GUESTS
Q&A Perfectos Desconocidos

ERNESTO ALTERIO
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FESTIVAL GUESTS

FESTIVAL GUESTS
Live Performance after the screening of Luna Grande, un tango por García Lorca

Almudena Rubio & Davide Cristiani
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FESTIVAL GUESTS

FESTIVAL GUESTS
Programmer at International Documentary Film
Festival Amsterdam (IDFA).
Presenter and moderator for Muchos hijos, un
mono y un castillo (Gustavo Salmerón)

RAÚL NIÑO ZAMBRANO
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FESTIVAL GUESTS

FESTIVAL GUESTS
CARMEN MACHI & PACO LEÓN

Presentation La tribu, Fernando Colomo
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FESTIVAL GUESTS

FESTIVAL GUESTS
RAMÓN SALAZAR

Nominee Best International Narrative Film
2018 for La enfermedad del domingo
Panorama Section Berlinale 2018
Nominee Golden Berlin Beer 2002 for Piedras

Maarten Dannenberg, moderator Q&A La enfermedad del domingo

Audience Award Ghent International Film
Festival 2002 for Piedras
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FESTIVAL GUESTS

FESTIVAL GUESTS
Q&A Muchos hijos, un mono y un castillo, Gustavo Salmerón
Best Documentary Goya Awards 2018
Best Documentary Karlovy Vary International FF
Raúl Niño Zambrano, Senior Programmer at IDFA

JULITA SALMERÓN
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FESTIVAL GUESTS

FESTIVAL GUESTS
Q&A Muchos hijos, un mono y un castillo, Gustavo Salmerón
Raúl Niño Zambrano, Senior Programmer at IDFA

JULITA SALMERÓN

Best Documentary Goya Awards 2018
Best Documentary Karlovy Vary International FF
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FESTIVAL GUESTS

FESTIVAL GUESTS
ASFF and Instituto Cervantes Utrecht
have a close collaboration and work
together on a regular basis in order to
join forces and promote Spanish
language and Culture in the Netherlands

PILAR TENA
Director Instituto Cervantes Utrecht and presenter of Luna Grande, un tango por García Lorca by Juan J. Ponce
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FESTIVAL GUESTS

FESTIVAL GUESTS
SAMUEL HUBNER
Programmer at CinemAsia and presenter of Soul by Ángel Parra and José Antonio Blanco
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FESTIVAL GUESTS
FESTIVAL GUESTS
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FESTIVAL GUESTS

FESTIVAL GUESTS
DAVID RANSANZ aka ¨NIÑATO¨
David Ransaz performing some of his music after the premère and Q&A of Niñato by Adrián Orr
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PRESS RELEASE - DUTCH

PRESS RELEASE - DUTCH

PRESS RELEASE - DUTCH
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PRESS RELEASE - ENGLISH

PRESS RELEASE - ENGLISH

PRESS RELEASE - ENGLISH
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CINEMA PARTNERS
CINEMA PARTNERS
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CINEMA PARTNERS
CINEMA PARTNERS
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CINEMA PARTNERS
CINEMA PARTNERS
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CINEMA PARTNERS
CINEMA PARTNERS
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CINEMA PARTNERS

CINEMA PARTNERS

PATHÈ DE MUNT
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CINEMA PARTNERS
CINEMA PARTNERS

86

ASFF TEAM
ASFF TEAM
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In terms of audience, once again the number of visitors raised and the percentage of younger people from the age range 18-24 also increased. Furthermore, we
are consolidating a younger audience of students through the already well-known Educational Program amongst schools and educational institutions of the
region and who expressed their intention to participate in future editions even demanding some other possible activities alike during the academic year. ASFF has
become a unique film exhibition initiative allowing people based in Amsterdam to discover and engage with the Spanish film industry and culture. This year a
new audience has been introduced to our network when taking the festival on tour to Rotterdam. The direct contact with these visitors after the screenings
showed us the increasing demand of Spanish Cinema in different spots of The Netherlands. These visitors not only have praised the initiative but also have
been interested in being connected with us for further projects that could bring more Spanish and Latin American Cinema than only the one brought through the
normal distribution channels. One of our goals for next editions it is precisely to consolidate Rotterdam as a new Hub in The Netherlands for Spanish Cinema.

CONCLUSION

CONCLUSION

The fourth edition of Amsterdam Spanish Film Festival has come to an end and once more we can proudly say that it is consolidating as one of the largest
festivals of Spanish Cinema in The Netherlands. Although already a established name in the Dutch cultural field, this year for the first time as a Foundation,
Stichting ASFF has been creating new, stronger and more durable bonds with other institutions, organisations and partners in order to enhance the visibility of
Spanish Cinema and Culture.

We recognise the ongoing need to continue growing and maturing. This means developing increasingly stronger ties with filmmakers, content producers and
industry professionals; not only in Amsterdam but globally, while maintaining strong relationships with government agencies, industry associations and corporate
partners. Having been granted for the first time with Prins Bernhard Cultuurfonds, and the increasing support of NL Film Funds, Amsterdam Fonds voor the Kunst
and Acción Cultural Española in Spain, we are even more certain and excited about our place in the field. It also validates once again our believes and our goals.
We will continue monitoring the projects and initiatives already created and in progress. We will also be looking at ways to expand and improve further the
ASFF’s reputation and programming. For further editions we would like to put more attention and collaboration on a higher educational and academic level with
lecturers, professors and other film professionals taking direct part in the events presented to the audience. There are different aspects such as heritage and film
aesthetics that we would like to address in a more academic way with the different institutions and universities in the Netherlands and enhance this way the
professional network of the festival and enable that space for discussion and knowledge with Dutch filmmakers and professionals.
The ASFF - launched and solidly curated by SIN FIN CINEMA - provided unique events and an insight into the most innovative film dialogues that are currently
developing inside non-standard and narrative audiovisual formats. The ASFF programme exhibited the current trends and focus of mainstream Spanish Cinema,
and simultaneously shone a spotlight on independent and art house Spanish and Latin American films.
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